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Academic Positions

= Jan 2019 — Present Associate Professor, National University of Singapore

=  Jan 2013 - Dec 2018 Senior Lecturer, National University of Singapore

= Dec 2007 — Dec 2012 Senior Lecturer, University of Newcastle

= Aug 2007 —Dec 2012 Adjunct Lecturer, Singapore Management University

= Jan 2007 —May 2007  Assistant Professor, University of New South Wales Asia
= Jul 2003 — Dec 2006 Lecturer, National University of Singapore

= Jul 1998 — Jun 2003 Doctoral Candidate, National University of Singapore

Committee Appointments

=  Member, University Promotion in Educator Track Committee, 1 Jan 2021 — 30 Dec 2022
=  Member, Industry Engagement Committee, Jan 2020 — present

= Faculty Advisor, Marketing Interactive (MINT), Aug 2017 - present

= Teaching Excellence Council, 1 Jul 2017 — 30 Jun 2020

Modules Taught

=  Understanding How Businesses Work

= Asian Markets and Marketing Management (renamed as Marketing Strategy: Theory
and Practice)

= Consumer Behavior

= Principles of Marketing

=  Fundamentals of Marketing Theory (renamed as Marketing Strategy)

= Advertising and Promotional Management

=  Retail Management and Entrepreneurship

=  Services Marketing

Executive Education Teaching Experience

=  Nov 2019 - Present: NUS Strategic Marketing Management Program (3 rounds a year)
=  Sep 2014 - present: NUS General Management Program (3-4 rounds a year)

=  Aug 2019: Training Program for National Taipei University Faculty

=  Sep 2017: Singapore Telecommunications Consumer Behavior Workshop

=  Aug 2017: Training Program for National Taipei University Faculty

=  Mar 2015: NUS Strategic Marketing Management Program

=  Aug 2007: S P Jain School of Management Executive MBA Program

=  Jun - Dec 2006: NUS Management Development Program for Bax Global

=  Dec 2006: NUS Open Enrolment Program for Executive Education

= Jun 2005: KUB Malaysia Berhad’s Senior Management Development Program

Conferences/Workshops Attended

=  Marketing Growth Summit, Dec 2018, San Francisco

=  Gartner Applications Strategies and Solutions Summit, Dec 2017, Las Vegas

=  Yale Consumer Insights Conference, May 2017, New Haven

=  The Appies 2016

=  Global Colloquium for Participant-Centered Learning Part 2, Harvard Business School,
2015, Shanghai

=  Warc Workshop, “How to be an Effective Digital Marketer in 2015”



=  Global Colloquium for Participant-Centered Learning Part 1, Harvard Business School,
2014, Boston
=  Warc Workshop, “The Content Revolution 2014”

Competition Judging and Reviewing

= Judge, NUS Case Competition, 2019, Semi-finals

= Judge, Aspen Institute Case Competition 2018 Finals (co-organised with Yale School of
Management)

=  Judge, L'oreal Brandstorm 2012-17 National Rounds

= Judge, Nestle Case Competition 2017, Finals

= Judge, United Overseas Bank-NUS Case Competition 2016-17, Semi-finals

= Judge, Shell-NUS Case Competition 2015, Semi-finals

= Reviewer, Asian Case Research Journal

Awards and Grants

=  Nominee for Outstanding Educator Award, NUS, 2018-19

= Honor Roll for Teaching Excellence, NUS, 2019

=  Annual Teaching Excellence Award, University Level, NUS, 2018-19

=  Annual Teaching Excellence Award, NUS Business School, 2018-19

=  Annual Teaching Excellence Award, University Level, NUS, 2017-18

=  Annual Teaching Excellence Award, NUS Business School, 2017-18

=  Annual Teaching Excellence Award, University Level, NUS, 2016-17

=  Annual Teaching Excellence Award, NUS Business School, 2016-17

=  Teaching and Learning Grant, University of Newcastle, Jan 2012

=  Academic Women in Leadership, University of Newcastle, 2010

=  Teaching Excellence Award, Foundations of Marketing Theory, University of Newcastle,
2009

=  Teaching Excellence Award, Principles of Marketing, University of Newcastle, 2009

=  Research Publication Award for Tier A journal publication, University of Newcastle, May
2011

= Research Publication Award for Tier A journal publication, University of Newcastle, July
2010

= Research Publication Award for Tier A journal publication, University of Newcastle, May
2010

= Equity Initiatives Grant, University of Newcastle, 2009

= Equity Initiatives Grant, University of Newcastle, 2008
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Media Mentions:

Interview for 93.8Live radio station on digital marketing (2015)

Cheong, Germaine (2016). “How Luxury Brands are Using Social Media to Woo A New
Generation of Customers,” The Peak. 16 Sep 2016.
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its Game,” Today. 22 Sep 2017.
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